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Objective: The primary objective of this study is to identify and analyze effective digital
marketing tools and methods for attracting tourists and enhancing awareness of the
importance of sustainable tourism.

Methodology: This study employs a quantitative approach to data collection, which
includes the distribution of online questionnaires to tourists and local stakeholders. The
statistical population comprises experts, tourists, and local stakeholders, from whom 50
individuals were selected using purposive and convenience sampling methods.
Additionally, relevant documents and reports on sustainable tourism and digital marketing
strategies were reviewed as complementary information sources. The SOAR and ARAS
techniques were utilized for data analysis. In the SOAR approach, strengths, opportunities,
aspirations, and expected results are identified, whereas ARAS assists in data analysis and
the planning of practical measures to improve strategies. This combined approach
facilitates the effective examination and analysis of digital marketing strategies in
managing sustainable tourism destinations, yielding valuable insights for decision-makers
and stakeholders.

Findings: The findings indicate that creating engaging and informative content on social
media platforms, particularly Instagram and Telegram, can significantly impact tourist
attraction and awareness of sustainable destinations. Additionally, targeted advertising and
collaboration with local influencers were identified as effective strategies for enhancing
Noor’s brand image and promoting sustainable tourism. Furthermore, interactive websites
and online tools for booking and travel planning contribute to improving the tourist
experience.

Conclusion: The use of digital marketing strategies can play a crucial role in managing
sustainable tourism destinations. Noor coastal city, by leveraging these tools and methods,
can continue to develop its sustainable tourism sector and be recognized as a model tourism
destination in Iran. It is recommended that educational programs on digital marketing be
conducted for local tourism stakeholders to enable them to make the best use of these
opportunities.
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EXTENDED ABSTRACT
Introduction

Tourism has become one of the most significant global industries, contributing substantially to
economic development. However, rapid growth in this sector has introduced various environmental and
social challenges, necessitating sustainable tourism practices (Talari & Dehghani Qahnavieh, 2022). Many
tourist destinations worldwide struggle with environmental degradation, overconsumption of natural
resources, and socio-economic disparities (Marvi, 2023; Rasouli et al., 2024). These challenges are
particularly pronounced in coastal cities, where tourism can strain local ecosystems and disrupt
community livelihoods (Sarikhani Khorami et al., 2021).

Digital marketing has emerged as a vital tool for managing sustainable tourism destinations by
promoting responsible travel behaviors and increasing awareness about environmental conservation and
cultural heritage (Alareeni et al., 2023). With the advancement of digital technologies, online marketing
strategies have gained prominence in the tourism industry, enabling destinations to educate visitors about
sustainability practices and engage them through interactive content (Ziari et al., 2022). In coastal tourism,
digital marketing facilitates sustainable destination management by enhancing visitor experiences and
fostering community engagement (Shokri Firouzjah et al., 2021). Key digital marketing strategies, such as
search engine optimization (SEO), content marketing, and social media engagement, play a crucial role in
shaping tourist behavior and encouraging participation in sustainability initiatives (Rofi'i et al., 2019).

Data-driven decision-making has become an essential component of digital marketing in tourism,
allowing destination managers to analyze visitor behavior and tailor strategies accordingly (Subadra, 2022,
2024). However, challenges such as the rapid evolution of digital trends and shifting consumer behaviors
necessitate adaptive and innovative approaches in marketing (Lee et al., 2023). Sustainable destination
management requires a strategic focus on environmental conservation, cultural preservation, and digital
education tools to encourage responsible tourism (Rodrigues et al., 2023). Overall, digital marketing
strategies should not only drive tourist engagement but also contribute to the long-term sustainability and
well-being of local communities (Ahmadnia et al., 2024).

Several studies highlight the impact of digital marketing on sustainable tourism development. For
instance, Shia and Sadeghi (2024) emphasize the role of interactive mobile applications in enhancing
visitor experiences and promoting environmental awareness (Shia & Sadeghi, 2024). Similarly, Maarafi et
al. (2020) found that Al-driven content marketing significantly improves advertising effectiveness and
customer engagement in the tourism sector (Maarafi et al., 2020). Shirshamsi et al. (2020) identified key
factors influencing electronic tourism marketing in Yazd, demonstrating how structural equation modeling
(SEM) can be used to optimize digital marketing efforts (Shirshamsi et al., 2020). International research
also underscores the importance of digital marketing in tourism (Deb et al., 2024). A study by Oka et al.
(2024) reveals that digital marketing plays a crucial role in promoting sustainable rural tourism in Bali by
leveraging online media and digital engagement tools (Oka & Subadra, 2024).

The Noor coastal city in Iran faces similar sustainability challenges, making it essential to develop
effective digital marketing strategies for sustainable destination management. This study aims to explore
innovative marketing approaches that can attract responsible tourists while preserving the city's natural
and cultural heritage.
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Methodology

This study employs a quantitative research design to examine the role of digital marketing in
sustainable tourism destination management. The data collection process involved distributing online
questionnaires to tourists and local stakeholders, focusing on their perceptions of digital marketing
strategies and sustainability practices. The study’s statistical population included tourism experts, visitors,
and local business owners, from which a sample of 50 respondents was selected using purposive and
convenience sampling methods. Additionally, secondary data sources, such as reports on sustainable
tourism and digital marketing strategies, were reviewed to complement the primary data.

For data analysis, the study utilized the SOAR (Strengths, Opportunities, Aspirations, Results) and
ARAS (Additive Ratio Assessment System) techniques. The SOAR framework was employed to identify
key strengths, opportunities, and desired outcomes related to digital marketing in sustainable tourism. In
contrast, the ARAS method was used to analyze data and prioritize strategic actions that could enhance
marketing effectiveness. This integrated approach provided valuable insights for tourism decision-makers
and stakeholders.

Findings

The findings indicate that engaging and informative social media content, particularly on platforms
like Instagram and Telegram, significantly enhances tourist attraction and awareness of sustainability
issues. Targeted digital advertising and collaborations with local influencers were identified as highly
effective strategies for improving the city’s brand image and promoting sustainable tourism. Moreover,
the study revealed that interactive websites and online booking tools positively influence tourists’
decision-making processes and overall experiences.

The analysis using the SOAR technique highlighted the strengths of Noor’s digital marketing
ecosystem, including high engagement rates on social media and the availability of digital content tailored
for sustainable tourism. The study also identified opportunities such as leveraging virtual reality (VR) and
augmented reality (AR) technologies to provide immersive experiences that educate visitors about
sustainability. Furthermore, the aspirations of local stakeholders reflected a strong desire to establish Noor
as a model for sustainable tourism in Iran. The expected results of implementing digital marketing
strategies include increased tourist engagement, enhanced community participation in sustainability
initiatives, and long-term environmental conservation.

The ARAS analysis facilitated the prioritization of marketing strategies based on their impact and
feasibility. The most effective strategies included SEO optimization for tourism-related websites,
influencer marketing campaigns, and the development of mobile applications featuring sustainability-
focused travel guides. Additionally, incorporating multilingual digital content was identified as a key
factor in attracting international tourists interested in eco-friendly travel experiences.

Discussion and Conclusion

The study’s findings underscore the critical role of digital marketing in sustainable tourism
destination management. By leveraging digital tools and platforms, tourism destinations can promote
sustainability, engage tourists, and enhance their overall experiences. The prioritization of strategies such



as social media engagement, content marketing, and digital advertising ensures that sustainable tourism
messages reach a broad audience and drive positive behavioral change.

The comparison with previous research demonstrates a high level of alignment with global trends
in digital tourism marketing. The study’s emphasis on influencer collaborations and content marketing is
consistent with findings from research on tourism branding and online consumer engagement. However,
certain discrepancies exist, such as the limited focus on Al-driven content creation in this study compared
to previous research highlighting the benefits of artificial intelligence in digital marketing. These
differences suggest the need for further exploration of emerging digital technologies in sustainable tourism
promotion.

To enhance digital marketing strategies for sustainable tourism in Noor coastal city, several
recommendations can be proposed. First, developing educational campaigns on sustainable travel through
digital platforms can significantly impact tourist awareness and behavior. Second, optimizing search
engine rankings for tourism-related websites will increase visibility and attract responsible travelers.
Third, expanding digital marketing efforts to include virtual and augmented reality experiences will
provide immersive learning opportunities for visitors. Additionally, fostering partnerships with
environmental organizations and local businesses can enhance the authenticity and credibility of
sustainable tourism marketing campaigns.

Ultimately, the successful implementation of digital marketing strategies in Noor coastal city can
serve as a model for other tourism destinations seeking to balance visitor attraction with sustainability
goals. By continuously adapting to technological advancements and consumer preferences, Noor can
position itself as a leading example of sustainable tourism in Iran and beyond.
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